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Item Description 

1. Course Title 
 

Applied Learning (Vocational English) – English Communication 
 
 

2. Course Provider 
 

Vocational Training Council 
 
 

3. Area of Studies/ 
Course Cluster 

 

Media and Communication/ 
Language and Culture 

 
4. Medium of 

Instruction 
 

English 
 

 
5. Learning 

Outcomes 
 

Upon completion of the course, students should be able to: 
 
(i) cope with the demands of communication in English in 

general work contexts and specific fields/work sectors with 
some confidence; 

(ii) comprehend spoken and written texts, participate in oral 
interactions and produce written correspondence with 
reasonable clarity and appropriacy in a wide range of 
largely familiar contexts; and 

(iii) enhance self-understanding and explore directions on 

further studies and career pursuits. 
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6. Curriculum Map – Organisation and Structure  

Applied Learning (Vocational English) – English Communication (A)  Applied Learning (Vocational English) – English Communication (B) 

Module 1: Listening & Speaking  
(QF Level 2) (40 hours) 

Module 2: Reading & Writing  
(QF Level 2) (40 hours) 

 Module 3: Listening & Speaking  
(QF Level 3) (50 hours) 

Module 4: Reading & Writing  
(QF Level 3) (50 hours) 

Language input:  
 Announcements, discussions, interviews, 

presentations, telephone conversations, voice 
messages, etc. 

 
Language output: 
 Discussions, presentations, telephone 

conversations, etc. 

Language input:  
 Briefing documents, emails, letters, graphics, 

notes, promotional leaflets, rules/regulations, etc. 
 
 
Language output: 
 Emails, letters, promotional leaflets, etc. 

 
Language input:  
 Announcements, briefings, discussions, 

interviews, meetings, presentations, telephone 
conversations, voice messages, etc. 

 
Language output: 
 Briefings, discussions, meetings, presentations, 

telephone conversations, etc. 

Language input:  
 Briefing documents, emails, graphics, notes, 

promotional leaflets, reports, rules/regulations, 
social media posts/responses, etc. 

 
Language output: 
 Emails, promotional leaflets, reports, social 

media posts/responses, etc. 
 
 
 
 

Contexts:  

 
Generic 
Workplace 
contexts 

Topics: 
 Product presentation  
 Workplace telephone 

conversations 
 Describing 

products/services 
 Selecting means of 

promotion 
 Organising trade fairs 

and exhibitions 
 Planning business trips 
 Selecting the best 

courier 
 Workplace health and 

safety 
 Manpower issues 

Communicative functions: 
 Suggestions 
 Preference 
 Explanations 
 Discussion and evaluation 
 Offers 
 Requests and replies 
 Directions/instructions 
 Persuasion 
 Invitations 
 Expressions of goodwill 
 Apologies and thanks 

Language features: 
 Commonly-used 

vocabulary 
 Basic grammatical 

structures: 
o simple, compound or 

complex sentences 
o positive, negative, 

interrogative or 
imperative forms 

o a variety of verb forms, 
tenses (simple tenses 
and present perfect 
tense) or modals 

o common discourse 
markers (e.g. 
conjunctions, 
sequence words) 

o complex constructions 
(e.g. conditionals, 
concession) 

 
Contexts:  

 
Specific trade 
sectors (e.g. 
banking, 
engineering, 
hospitality, 
import/export, 
logistics, 
retail) 
 

Topics: 
 Workplace briefings 
 Meetings with 

clients/customers 
 Handling enquiries 
 Handling problems 

and complaints 
 Promoting products 

and services on 
social media 

 Describing trends 
and reporting 
findings 

 

Communicative functions: 
 Suggestions  
 Preference  
 Explanations  
 Discussion and 

evaluation 
 Offers 
 Requests and replies 
 Problems and replies 
 Directions/instructions 
 Argument  
 Persuasion 
 Invitations 
 Expressions of goodwill 
 Apologies and thanks 
 Expression of emotion 
 

Language features: 
 A growing range of vocabulary 
 Increasingly complex 

grammatical structures: 
o phrases and clauses (e.g. 

participle phrases, that clauses) 
o simple, compound or complex 

sentences 
o a wide variety of verb forms, 

passive voice, tenses (e.g. past 
perfect tense, future perfect 
tense), modals or discourse 
markers (e.g. conjunctions, 
sequence words) 

o increasingly complex 
constructions (e.g. conditionals, 
concession, comparison) 

o alternative constructions that 
reflect variations in register 
(e.g. direct and indirect 
questions) 

 
* Bolded italicised items are for QF Level 3 modules only. 
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7.  The Context 
 The information on possible further study and career pathways is provided to enhance students’ understanding of the wider 

context of the specific Applied Learning course. 
 The recognition of Applied Learning courses for admission to further studies and career opportunities is at the discretion of 

relevant institutions.  Students who have successfully completed Applied Learning courses have to meet other entry 
requirements as specified by the institutions. 

 Possible further study and career pathways 
 

Further studies 
 e.g. courses related to applied science, business, communication, design, engineering, hospitality, 

information technology, services 

Career development 
 e.g. pharmacy assistant, assistant HR officer, media assistant, junior designer, electrical and electronic 

technician, hotel front desk officer, IT support officer and customer service assistant 
 

 

     

Complementarity with core subjects 
and other elective subjects 

 
Enhancing and enriching, e.g. 
 enhancing the breadth and depth of 

studies in senior secondary English 
Language Education (e.g. listening, 
speaking, reading and writing skills) 
since the vocational English skills 
students acquired in this course help 
them understand and produce a 
variety of written texts (e.g. emails, 
letters, notices, promotional leaflets 
and reports) and a range of spoken 
texts (e.g. presentations and 
telephone calls) in trade-related 
contexts 

 
Expanding horizons, e.g. 
 expanding students’ horizons and 

broadening their personal views for 
their studies in Economics, History, 
Geography, and/or Tourism and 
Hospitality Studies through various 
learning activities (e.g. discussing 
and examining different issues, 
explaining causes and effects, 
analysing facts and figures, and 
describing trends) 

 

 
 
 

  Relations with other Areas of Studies/ 
courses of Applied Learning 

 
e.g. 
Business, Management and Law/ 
Media and Communication/Services  
 the language skills, communication 

skills and customer-/client-oriented 
strategies acquired in this course can 
contribute and be transferred to the 
study of courses under the area of 
studies of Business, Management 
and Law/Media and 
Communication/Services 

 

 Applied 
Learning 

(Vocational 
English) – 

English 
Communication 

 

   

     
 Foundation knowledge developed in junior secondary education  

 
The course is built upon the foundation knowledge students acquired in, e.g. 
 English Language Education – communication skills (verbal and written) 
 Mathematics Education – problem-solving skills 
 Science Education – fundamental scientific concepts and inquiry skills 
 Technology Education – technology as a value-added process 
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8. Learning and Teaching  
 
 
In this course, student-centred learning and teaching activities are designed to enable 

students to understand fundamental theories and concepts, develop their generic skills, and 

address their career aspirations in language and communication. 

Different modes of activities are employed to provide students with a systematic 

understanding about the context (e.g. students can take the role of a salesperson describing 

the general features of a new product to a potential customer.  The very same topic can 

also be dealt with in a group discussion in which students as members of the marketing 

team select a new product to launch in a marketing event.  On the other hand, as self-

directed project work, such product information can be conveyed in a video presentation on 

a corporate social media website.) and eye-opening opportunities to experience the 

complexity of the context (e.g. workplace visits are arranged to enhance students’ 

awareness of language use in authentic work environments and case studies focusing on 

workplace problems to be solved are incorporated in the learning and teaching materials.). 

Students acquire an understanding of the requirements, fundamental knowledge and skills 

essential for further learning within the area through learning-by-practising opportunities in 

an authentic or near-authentic environment (e.g. completing tasks in simulated workplace 

situations with generic workplace language materials as input, some adapted from authentic 

correspondence or cases).   

Students are given opportunities to consolidate their learning and demonstrate 

entrepreneurship and innovation (e.g. the mini-projects and learning portfolio, which 

required students to plan, research, evaluate the effectiveness of courses of actions, etc., 

enable students to apply knowledge learnt in the course and put them into practical use). 
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9. Curriculum Pillars of Applied Learning  
 

Through related contexts, students have different learning opportunities, for example: 
 
(i)  Career-related Competencies 

- observe the conventions of English communication in the workplace (e.g. using 
an appropriate format and/or tone when initiating written correspondence to a new 
client);  

- express goodwill to establish and maintain human and individualised relationships 
at work; and 

- apply appropriate communication strategies in both internal and external 
communication to facilitate business/operation (e.g. using a persuasive tone to 
promote a service or product to an audience). 

 
(ii)  Foundation Skills 

- demonstrate effective communication skills in verbal and visual forms through 
participating in role-plays, group discussions, and project presentation and 
evaluation; and 

- apply information technology skills (e.g. conducting self-study on e-learning 
platforms and participating in project work). 

 
(iii)  Thinking Skills 

- apply problem-solving and decision-making skills in various learning activities 
conducted in simulated work contexts; and 

- apply critical thinking skills (e.g. presenting suggestions or solutions in case 
studies and project work). 

 
(iv)  People Skills 

- apply self-reflection skills (e.g. in self-directed learning and upon receiving 
feedback from tutors and classmates during various learning activities such as 
role-plays, group discussions, presentations and evaluation); 

- demonstrate self-management skills in assessment activities and self-study; and 
- employ good interpersonal, collaborative and team building skills to accomplish 

pair/group work. 
 
(v)  Values and Attitudes 

- demonstrate sensitivity in dealing with individual differences (e.g. in terms of 
language proficiency and learning pace) among peers within a team;  

- show honesty and integrity as well as respect for others (e.g. showing awareness 
of intellectual property rights protection in project work);  

- demonstrate proper attitudes (e.g. enthusiasm and willingness to participate in 
pair work and group activities); and 

- develop self-confidence and a sense of responsibility in language learning. 
 

 


